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Net revenue per active customer – individual clients at mBank in Poland, 2020

Age distribution 2025 vs 2020 – active individual customers at mBank in Poland 
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Core banking products
Savings
Non-mortgage loans
PLN mortgage

customer age

Peak earning point = 46
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ø age 2020 
37.3

ø age 2025
37.0

76.1% of mBank’s clients are below 46
in 2020 and 72.7% in 2025

thousand

▪ mBank’s current customer 
demographic profile is a 
consequence of our digital 
operating model, value 
proposition, and brand 
positioning since the start of 
retail operations.

▪ The age structure is a strong 
ally in driving up our 
business volumes and,
as a result, the revenues.

▪ mBank will experience 
significant growth of 
average profitability per 
customer. The average age 
of our clients is currently 37. 
This is well below the age at 
which the bank’s revenue 
per client reaches its 
maximum level (age of 46). 
This demographic effect will 
naturally contribute to 
multiplication of mBank’s 
value in the coming years.
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Supportive demographic profile of mBank’s retail client base

Source: mBank’s internal data.
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